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@ List of Loyalty Customers

List of Loyalty Customers

ItsLoyalty™ lets users manage their loyalty customers database, sort your database by name, amount spent
at your store(s), number of visits, last visit, date of registration or customer location.

You will be able to export your customer database to an Excel or Word format to do direct mailing activities
such as: thank-you notes, special promotions or simply congratulate your customer for any special occasion
(anniversary, birthday.)
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@ Loyalty Program Performance

Loyalty Program Performance

ItsLoyalty™ lets users manage their loyalty program performance in real time. Users can check how many
customers have signed on to the program, how many customers are currently active, how many cards are
currently been used, how many coupons the store has issued and the quantity of coupons redeemed by
store. Store operators can generate reports and customized graphs by date range, hours (beginning and
ending), store, transaction type and period. Users are also able to modify their graph style by clicking on the
Editing Button.
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Edit graph information by using
the following parameters:

« Data range

= Store

= Transaction type
= Hours

» Period (X-axis)

= Chart type

Flexible graph formatting that let users obtain charts by editing store(s) data parameters:
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g Loyalty vs Non-Loyalty Activity

Loyalty vs Non-Loyalty Activity

Store operators can compare customers activities by type of customer. User will be able to analyze loyalty
and non-loyalty customer spending and visits in real time. This is an excellent tool to determine customer
behavior, market basket, customer spending, and measure and manage store marketing investment. Store
owners can create instant promotions to drive customer traffic during a store’(s) slow day or hour.
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Editing Window

Edit graph information by using
the following parameters:

« Date range

= Store

= Transaction type
* Hours

= Chart type

Flexible graph formatting that let users obtain charts by editing store data parameters:
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Loyalty Customer Mapping

Loyalty Customer Mapping

ItsLoyalty™ enables convenience stores to visually analyze and effectively communicate their business
information through powerful mapping tool. This section will enable users to instantly see sales trends and

performance by geography. This is a great tool to design and make marketing activities more efficient by
visually targeting the store(s) most relevant loyalty customers.

Loyalty Customer Map

& Duncan Lee
455 Hope Street, Stamford
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e Loyalty Customer Detail

Loyalty Customer Detail

Review your customer's spending in detail. With IitsLoyalty™, store operators are able to identify their most
valuable customers by reviewing customer profile, number of visits, spending habits, number of item
transactions, coupon issues and coupons redeemed. Moreover, IltsLoyalty lets users review historic item
transactions and coupons per customer receipt.

Spending Summary by Customer
Spanding Summary This is a great tool to identify your most
valuable customer:

* Biggest spenders
* Most frequent customers
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List of Receipts by Customer

Detail per Receipt
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Store Loyalty Profits

Store Loyalty Profits

Store operators review and measure loyalty program activities in real time. Users will be able to analyze
loyalty and non-loyalty customer spending and profitability up to the second. This is an excellent tool to
measure and manage marketing investment, create new promotions, monitor return on investment and
optimized resources.
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Edit graph information by using
the following parameters:

« Date range

= Store

= Transaction type
= Hours

[TIET

« Store gross margin
* Chart type
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Last Month Weekly Store Profits($)

Monthly Store Profits($)
This Year To Date
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